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An example of research within the Erasmus 

Research Centre for Media, Communication 

and Culture is the role of creative industries 

(e.g. art & culture, gaming) to improve 

the living climate of a city or region. 

It was found that a large creative sector 

improves social and economic development. 

Therefore, stimulating or facilitating the 

development of a creative sector is a good 

way to improve the appeal of a city, since 

this attracts other businesses, investors and 

people and improves the city’s image and 

living climate. A new museum, cultural venue 

or creative HUB can also have a large impact 

on urban development and the appeal of a 

certain area or district. 

Another area of research is film tourism and 

how people feel attracted and connected 

to certain places they see in the movies. 

The film industry is more and more inter 

twined with tourism and there are many 

researched examples of city marketing 

through the movies. This effect is well re-

searched in the Western world, but with the 

booming film industry in e.g. India and Nigeria, 

can be investigated on a global level as well.  

A specific domain within this area of research 

is dark tourism: the tourist consumption of 

sites associated with death and suffering. 

A key question here is how can we 

explain the increasing popularity of dark 

tourism within contemporary culture? 

An interesting next step could be research at 

the crossroads of war tourism and post war 

trauma. Can visiting war sites help veterans 

suffering from post war trauma (PTSD)? 
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Results & next steps 

• Reijnders’ research has shown how each individual has a small treasure trove of beloved 

 stories they know from literature, film, television or oral storytelling.

• These stories are formative for our self-image as well as the way we envision the world  

 around us.

• If we want to understand the dynamics of global tourist flows, we need to start by 

 investigating the stories and images circulating in the global media.

Impact

Together with the members of his research team, Reijnders aims to contribute to a deeper 

understanding of the role and importance of the media in today’s society, more explicitly 

looking at how popular media literally move us around the world. 
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